
Visual and Digital Communication
for Community Organisations



C O N T E N T S

1.   Graphic Design /
 Visual Communication  

2.  Digital Communication
     
3.  Commissioning Designers

4.  Participation & Co-Design





Graphic Design /  
Visual Communication



Text and images



Content editing



Posters and flyers



Catalogues and brochures

This initiative is part of the Unleashing Healthy 
Communities research project. The research will Communities research project. The research will Communities
be used to continually improve how the Bromley 
by Bow Centre and GP practice work together 
with the community. 

The project is funded by Public Health England, 
the Wellcome Trust, The Health Foundation 
and OCS, who are also interested to know what 
works for communities so that they can make 
change at a national level.

Find out more at researchwithoutclipboards.com
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Merchandise



Press releases



Social media posts



 Front of House and signage



Typography



Young
Kosovan
Artists-in-residence
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Typographic covers



Bespoke typefaces



Nuance

We are resolved to be cheated no longer, nor  
be held under the slavish fear of you no longer, 
seing the Earth was made for us, as well as for 
you. And in this Earth is our Royal site of Bethlem 
covenented to our Governors by the Mayor  
and Commonalty and Citizens of the City of London 
on the feast of Michael the Archangel, made  
the twentieth day of November one thousand nine 
hundred and thirty one, for seven hundred and 
forty nine years, at the yearly rent of six shillings, 
for the sole use of the reception of people  
of unsound mind.

Tone of voice

Gabriele Muschel’s drawings, collages and photographs 
are concerned with the confusing and disconcerting. 
Little of what surrounds us is as it seems. Beauty and 
perfection turn out to be camouflage for horror. The 
confusing and disconcerting are the analysis of a 
lengthy process. Is that which appears as a double 
really a “double”? Where does reality  
become illusion? That is the fine line on which Muschel 
situates her series. Is it adaptation and protection from 
danger (as in the case of the chameleon) or dangerous 
deception (poisonous/non-poisonous) as in the case of 
the mushroom?



 

Tone of voice

Tim has a natural touch, his loving nature reminding  
me of the Intimistes and his handling of materials as  
in the new impressionist brush. Tipping in the whites, 
foreground, middle, background, the cloud makes 
surfaces come forward, a very knowledgable way of 
painting. Some of his touches remind me of Renoir but 
not Utrillo or Bonnard. Blottings, his thumb, finger 
marks, landscape painting coming through Blake, 
Turner and Samuel Palmer. All makers of work that 
continue the belief in the substance of paint, 
watercolour, spread and bleed. The ability to make like 
those untrained artists in Cornwall, the distillation  
of the best.

FictionBACKGROUND

South Norwood is a lively and vibrant neighbourhood 
with excellent transport links, a surrounding network 
of green spaces, and a young, diverse and dynamic 
population. However, South Norwood’s High Street and 
Portland Road have one of the highest property vacancy 
rates in Croydon, giving an inaccurate first impression  
of the lively and positive local community and economy.
We Love SE25 is working with Croydon Council 
to develop activities and proposals, based on the 
Community Economic Development Plan for South 
Norwood which was developed by local businesses  
and residents. 
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Fe
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ival of Workshops

Shape Your Future Custom House

This event is an important  
step — an opportunity to input 
your ideas — in a major project  

to co-produce designs for new 
community spaces, homes  
and an improved town centre.

What are 
the Ingredients  

of a Great 
Neighbourhood?

Community 
Event 
#1

Organisation of content and hierarchy

H1

H2

Navigation

50–70 words (max. 100)

H3



Consistency and readability
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Fe
st

ival of Workshops

Shape Your Future Custom House

This event is an important  
step — an opportunity to input 
your ideas — in a major project  

to co-produce designs for new 
community spaces, homes  
and an improved town centre.

What are 
the Ingredients  

of a Great 
Neighbourhood?

Community 
Event 
#1 Review emerging 

design proposals:

Shape Your Future Custom House

We now have the beginnings 
of a masterplan for the area 
around Freemason’s Road 

— a ‘recipe’ for the future place — 
but we need to test and refi ne 
it with you …

Coming soon:
www.customhouseE16.com

Workshops & 
drop-in exhibition

Venue:
51 Freemasons Road
(former Shopwise)
E16 3PJ

Sat 28 September
Workshop 11.30am—2pm
Drop-in 2—5pm

Wed 2 October
Drop-in 3—6pm
Workshop 6.30—9pm

Lunch 
provided

Sandwich supper 
provided

Community 
Event 
#3

Shape Your Future Custom House

Following many community
conversations, we now 
have a Big Picture Plan for 
the neighbourhood around 
Freemasons Road. 

But it’s vital, before we move 
on to designing in detail, 
that we ‘check in’ with you — 
the people the Plan is for!
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Community 
drop-ins

Venue:
Regeneration Hub 
25 Freemasons Road
E16 3ER

Wed 16 October
2—8pm
Drop-in any time

Sat 19 October
12—4pm
Drop-in any time

Community 
Event 
#4

Are you happy
with the plan?

former 
Post Offi ce



Applied typography



Windows



F R E E  D O W N L O A D

googlefonts.com
fontsquirrel.com
dafont.com
behance.net/galleries/graphic-design/typography

L I C E N S E D  F O N T S

myfonts.com
also look at commercial type foundries

I N F O  /  H O W  T O  U S E  /  U P D AT E S

creativebloq.com
typewolf.com
slanted.de

http://googlefonts.com
http://fontsquirrel.com
http://dafont.com
http://behance.net/galleries/graphic-design/typography
http://myfonts.com
http://creativebloq.com
http://typewolf.com
http://slanted.de


Photography



Artistic and documentary photography



Staged photgraphy, still life and portraiture



Künstlerische Praxis 
zwischen Tirana und Tanger

Artistic Practice 
between Tirana and Tangier

Jahresring 59

Same Water
of theOne Side

on 

Strawberry-picking trip with Eastbury Comprehensive School 
to ‘Growing Communities Dagenham Farm’, east London, 2017

39Food Journeys Kathrin Böhm

69WE LOVE SE25 / LONDON BOROUGH OF CROYDON / CARVERHAGGARD

CHAPTER 5

Photographic covers and pages



L I C E N S E - F R E E

unsplash.com
pexels.com
freepik.com

S T O C K  P H O T O S

milim.com
gettyimages.co.uk
shutterstock.com
istockphoto.com
reuters.com

F I N D  P H O T O G R A P H E R S

behance.net/galleries/photography
instagram.com

I N F O  /  H O W  T O  U S E  /  U P D AT E S

1854.photography
aestheticamagazine.com
foam.org

http://unsplash.com
http://pexels.com
http://freepik.com
http://milim.com
http://gettyimages.co.uk
http://shutterstock.com
https://www.istockphoto.com/
http://reuters.com
http://behance.net/galleries/photography
http://instagram.com
http://1854.photography
http://aestheticamagazine.com
http://foam.org


Illustration



Vintage / idealising, fantastical / surreal and playful / childlike illustration



6—11 July 2019

Fe
st

ival of Workshops

Shape Your Future Custom House

This event is an important  
step — an opportunity to input 
your ideas — in a major project  

to co-produce designs for new 
community spaces, homes  
and an improved town centre.

What are 
the Ingredients  

of a Great 
Neighbourhood?

Community 
Event 
#1

Applied illustration
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MARs Research Hub
43 Lewisham Way
New Cross SE14 6QD

A public event organised 
as part of the Art Research 
Programme at Goldsmiths 
College, University of London

THE 
ENDEAVOUR 

OF  
EVERYBODY

Collages



Icons & Diagrams



Maps, charts and icons
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46.3%
WHITE

1.6%
OTHER

9.2%
MIXED

33.5%
BLACK9.4%

ASIAN

ETHNICITY

21.5%
UNDER 15

AGE

8.9%
OVER 65

31.7%
45-64 YRS

29.6%
25-44 YRS

13.1%
15-24 YRS

GENDER

52.0%
FEMALE

48.0%
MALE

WHO LIVES HERE?

The study area encompasses the wards of  
South Norwood and Woodside, which have  
a total population of over 33,000 people. South 
Norwood has a young and diverse population. 
It also has a relatively high unemployment 
rate, and a relatively high rate of working age 
residents claiming out-of-work benefits.

Source: ONS Census 2011

16 SOUTH NORWOOD COMMUNITY PL AN

O CCUPANCY
HIGH STREET MIX

BUSINESSES

 17%       GENERAL SHOP (52 UNITS)

 10%                   HAIR & BEAUTY (32 UNITS) 

 2% SERVICE (7 UNITS) 

 3%  BUILDERS MERCHANT (10 UNITS)

 4%   SPECIALIST (13 UNITS)

 30%        VACANT (93 UNITS)

 7%    PROFESSIONAL SERVICE (21 UNITS) 

 4%   RESTAURANT & CAFÉ (13 UNITS)

 3%  DRINKING ESTABLISHMENT (8 UNITS) 

 13%      TAKE AWAY (40 UNITS)

 2% LIGHT INDUSTRY (6 UNITS)

 4%   NON-RESIDENTIAL INSTITUTION (12 UNITS) 

  1% BETTING SHOPS (4 UNITS)

The study area includes Station Road, High 
Street, Selhurst Road, and Portland Road.  
There is a mix of retail uses, with a large number 
of takeaways and hair and beauty shops, 
including barbers.



Flow charts and timelines

4746

Transport for London Property Design Principles People at the Heart of Development Principle 6

A

B C

D

E

H

I

L

K

J

F

G

Commence community 
engagement at feasibility 
stage and prepare project 
specific community 
engagement plan

Local and regional political  
engagement throughout

Local stakeholders engaged 
early to understand 
possible social benefits

Innovative social value  
of the scheme identified 
and agreed

Use of Modern Methods of 
Construction and alter native 
housing typologies

Material or engineering  
innovations

 Sustainability and 
environmental innovations 
considered and tested

Internal workshops and  
peer reviews at all stages

Design workshops with 
partners and consultants 

 Learning afternoons for 
internal teams focussed  
on specific topics

Site visits to relevant  
projects with consultants, 
partners and stakeholders

Contributing to, and inviting, 
talks and presentations  
to industry

A B E H

C
F

I

G

J

K

L

D

RIBA Stage 3 Spatial Coordination

Data and scores 
converted into 
dashboards

Analysis to identify areas 
of excellence and 
associated messaging

Analysis to identify areas 
of underperformance 
and any critical failures

Comparison of project 
performance to industry 
standards and other TfL 
projects

Reports to leadership 
and governance groups

Project SDF Dashboard

Project 
Scorecard

Dashboards 
provide insight 
for benchmarking 
and governance

Areas of under-
performance / 
failure flagged 
for investigation

Areas of excellence 
identified for 
communication

Benefits:

Output:

Main 
function:

Input:

b) Performance Analysis



F I N D  I L L U S T R AT O R S

theaoi.com
behance.net/galleries/illustration

F I N D  I N F O G R A P H I C S

behance.net/galleries/graphic-design/infographic

I N F O  /  H O W  T O  U S E  /  U P D AT E S

itsnicethat.com
designobserver.com

S O F T W A R E

Adobe Indesign
Affinity Designer

http://theaoi.com
http://behance.net/galleries/illustration
http://behance.net/galleries/graphic-design/infographic
http://itsnicethat.com
http://designobserver.com
https://www.adobe.com/uk/creativecloud.html
https://affinity.serif.com/en-gb/


Digital Communication



Digital Communications



Audience



Audience

Image source: everycatalog.com



Voice & Style



Friendly voice



Voice



Voice



Voice



Visuals



Images



Grid



Graphical image



Illustration



Photography

Image source: Prisoners’ Education Trust



Access



Instagram alt-text



Captions



Frequency



Frequency

Image source: heynowmedia.com



Facebook scheduling



Engagement



Responding to comments



Engagement



Instagram Q&A



Content Types



Showcase



News



Light hearted



User generated



Evaluate



Insights



L E A R N I N G  R E S O U R C E S

LinkedIn Learning (previously Lynda.com) 

Platform provided training courses
eg. Facebook Blueprint

T O O L S

Canva

F U R T H E R  T I P S

Later.com/blog

O F  N O T E

styleguide.mailchimp.com/voice-and-tone
Email market platform’s open access document 

https://www.linkedin.com/learning/
https://en-gb.facebook.com/business/learn
https://www.canva.com
http://Later.com/blog
http://styleguide.mailchimp.com/voice-and-tone/


Commissions and 
Collaborations



Art director
Graphic designer
Web designer
Brand designer
Typesetter
Photographer
Illustrator
Pre-press operator
Printer
Bookbinder
Signmaker
Signwriter
Copywriter
Proofreader
Social media manager
Web programmer
Backend developer

Amateur
Student
Recent graduate
Post-graduate (MA)
Junior level
Mid-weight level
Senior level



Write a clear, complete  
and concise brief.

Recognise designers and social  
media managers as professionals. 

Give the designer a realistic deadline.

Try not to foster working for free.

Always pay at least a symbolic fee. 

Find external funding, 
e.g. through Universities. 



F I N D  C R E AT I V E S

behance.net/galleries/graphic-design
thedesignkids.org/city/london
creative-conscience.org.uk

U N I V E R S I T I E S

Royal College of Art: rca.ac.uk
Central Saint Martins: arts.ac.uk/colleges/central-saint-martins
London College of Communication: arts.ac.uk/colleges/london-college-of-communication
Chelsea College of Arts: arts.ac.uk/colleges/chelsea-college-of-arts
Camberwell College of Arts: arts.ac.uk/colleges/camberwell-college-of-arts
Kingston University: kingston.ac.uk/undergraduate/courses/graphic-design
UWE Bristol: typenowhere.com

http://behance.net/galleries/graphic-design
http://creative-conscience.org.uk
http://rca.ac.uk
http://arts.ac.uk/colleges/central-saint-martins
http://arts.ac.uk/colleges/london-college-of-communication
http://arts.ac.uk/colleges/chelsea-college-of-arts
http://arts.ac.uk/colleges/camberwell-college-of-arts
http://kingston.ac.uk/undergraduate/courses/graphic-design
http://typenowhere.com


Participation &  
Co-Design



Workshop elements



Finished poster



Workshop elements



Heraldic illustration



Finished neon sign


