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BRC Submission to the draft London Plan 

 

About the BRC 

Retail is an exciting, diverse and dynamic industry undergoing transformational change. 
The BRC is at the forefront – enhancing, assisting, informing and shaping. Our mission is 
to make a positive difference to the retail industry and to the customers it serves. Our 
broad range of stakeholders demonstrates how retailing touches almost every aspect of 
our culture. The BRC leads the industry and works with our members to shape debates 
and influence issues and opportunities that will help make that positive difference. We 
care about the careers of people who work in our industry, the communities retail 
touches and competitiveness as a fundamental principle of the industry’s success. 

Importance of place 

The way in which businesses operate today is vastly different from the way in which 
they operated during the last century. Historically, there had been a clear link between 
the economic success of a retailer and its properties. The success of a shopkeeper was 
dependent on the location and value of its shop which directly related to transactions 
taking place in person. However, today retail is more complex following the advent of 
the internet and resulting shifts in consumer behaviour.  

At the same time, people depend on places for employment, to shop, for entertainment, 
public services, cultural events and businesses for profit making and growth. What is 
different is that the world around us is changing more quickly than ever before. The 
retail industry employs 426,000 people and contributes £1.8 billion in business rates per 
annum across Greater London. Retail in particular provides an important source of entry 
level and flexible jobs, and business rates revenue funds important local services.  

Retail continues to play an important role by working with the community and local 
partners by investing in evolving public realm, strengthening cultural and economic 
heritage, and supporting Business Improvement Districts (BIDs) totalling 63 across 
London. The BRC continues to work to unlock investment, create better consumer 
experiences, and form lasting partnerships. We are also supportive of our members 
supporting initiatives to publicly commit to community regeneration, providing 
leadership, sharing their skills and delivering the resource and recognition needed to 
form and support successful local partnerships. Investments in place which benefit the 
whole community (business, residential and visitor) such as public realm improvements 
remain an important topic. Town centres often with a large retail presence currently 
serve as community and economic hubs, and will continue doing so into the future.  
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Spatial Development Patterns 
 
Policy SD8 Town centres: development principles and Development Plan Documents 

We recognise the value of town centres and the rationale of a sequential approach to 
development, however, there remains a need for retail based on the edge of centre and 
out of centre. We support boroughs being encouraged to identify low density retail sites 
for higher density mixed use intensification schemes, and for development above shops. 
Intensification of space including co-locating housing and retail at out-of-centre 
locations has an important role in addressing London’s housing shortage, however, this 
approach is not consistently supported by landowners who have been reluctant to 
incorporate housing as part of a mixed-use development anchored by bulky goods retail 
typically found out of centre. 

The immense pressure for housing requires there to be consideration in place to ensure 
viable stores remain open consistent with National Planning Policy Framework 1(21) 
which states local planning authorities should “support existing business sectors, taking 
account of whether they are expanding or contracting”. Support could include enabling 
more mixed-use sites with bulky goods stores and residential being co-located. From our 
experience, planning and development considerations are discouraging developers from 
mixed use buildings that include space for bulky goods stores. For example, home 
improvement outlets provide a unique service that can co-exist alongside residential or 
industrial, providing a key resource for the local community as well as employment and 
services to local businesses. However, the out-of-centre retail spaces are becoming 
increasingly difficult to locate within London. If bulky goods retailers are not adequately 
considered within local plans the danger is that this leads to consumers taking longer car 
journeys which would contribute to transport congestion. 

Despite the retail transformation underway, in some circumstances there may be a need 
to support a net increase in retail or leisure floorspace in an out-of-centre location. We 
therefore propose paragraph SD8-A(4) be modified to reflect that depending on 
local/regional need intensification through redevelopment could result in a net increase 
in retail or leisure floorspace. Some sites may have ample retail and leisure floorspace, 
but this is not consistent across London and therefore there should not be a blanket 
policy without supporting evidence.  
 
Policy SD9 Town centres: Local partnerships and implementation 

We support clear visions being developed locally including a Town Centre Strategy 
formed by working in partnership with the community and businesses as well as 
boroughs using Article 4 Directions to target removing permitted development rights for 
viable commercial space whether in town, edge of centre or out of centre. Given the 
huge pressure for residential space facing inner and outer London boroughs the process 
of applying for Article 4 Directions to protect viable commercial property should be 
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weighted appropriately, otherwise, the danger is that London lacks vibrancy resulting 
from a mix of different uses including commercial. 

Design 

Policy D12 Agent of Change 

As set out in the plan, protection of industrial space needed for distribution of goods and 
intensification of industrial space should be encouraged, and also extended to other 
commercial activities. The draft plan is correct to require boroughs ensure that any 
intensification does not come at the detriment of the ability of industry to potentially 
operate 24-hours/7-days a week and that councils should consider what measures can 
be implemented to protect this. Business uses require access for deliveries, may produce 
noise and/or smells, therefore, such sites are prone to conflicts with residents in nearby, 
newly-built buildings.  

It is important to ensure the Agent of Change principle is robust so that businesses can 
operate within proximity to other use classes. We support the principle that 
development should be designed so that commercial activity remains viable without 
unreasonable restrictions. It is also reasonable for new commercial premises to take 
steps such as soundproofing to mitigate impacts on their neighbours, but there should 
also be an understanding that once those steps have been taken that future complaints 
be managed reasonably and do not inhibit the operation of commercial sites.  

Economy 

Policy E5 Strategic Industrial Locations (SIL) 

The BRC is supportive of intensification of space, however, additional residential 
repurposing should not come to the detriment of viable commercial space. Viability can 
be tested as paragraph 6.7.4 outlines by demonstrating there is “no reasonable prospect” 
for occupation or redevelopment. Given pressures on land it has become increasingly 
difficult to identify sites for certain types of retail warehouse/distribution centres 
fulfilling instore and online trading.  

Due to consumer behaviour, there is a strong case that some retail space should be 
considered for intensification alongside industrial uses. For example, there may be 
opportunities for limited retail uses catering to merchants/builders alongside industrial 
uses. The draft states “boroughs should take into account integrated strategic and local 
assessments of demand and capacity for both comparison and convenience goods 
retailing”. However, the draft does not take into account pressures facing bulky 
comparison goods shopping. There should not be a requirement to refuse development 
catering to merchants/builders as suggested in E5-D. Instead this should be considered 
on a local basis which would bear in mind whether there is adequate availability for 
home improvement retail in the area. 
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Policy E6 Locally Significant Industrial Sites 

As suggested in relation to Policy E5 local councils should consider the merits of retail 
uses catering to merchants/builders at Locally Significant Industrial Sites taking into 
account local need. 

Policy E7 Intensification, co-location and substitution of land for industry, logistics and 
services to support London's economic function 

As we suggest in relation to Policy E5 and E6 local councils should consider the merits of 
retail uses catering to merchants/builders alongside industrial use taking into account 
local need. There may be opportunities to site some types of retail such as home 
improvement alongside industrial which would not undermine or compromise the 
integrity of SILs or LSISs. This type of intensification could be beneficial for residents, 
local industry and merchants/builders alike. Land in London is constrained and it is short-
sighted to only identify opportunities for residential and social infrastructure at industrial 
sites if for instance bulky goods retail could be incorporated which may free land 
elsewhere for residential development. This type of development would remain 
consistent with paragraph E7-E(1) underscoring the importance of no overall net loss of 
capacity in terms of industrial, storage and warehousing floorspace. Furthermore, it may 
ease concerns referenced in paragraph E7-E(2) such as enabling access and operations 
24-hours/7-days a week. 

Policy E9 Retail, markets and hot food takeaways 

We support creating an environment for a successful, competitive and diverse retail 
environment which includes identifying future requirements, identifying areas for 
consolidation and bringing forward capacity, however, this should be achieved through 
regular dialogue with the business community. Whether supporting convenience and 
comparison retail in town centres or managing existing edge-of-centre and out-of-centre 
retail, it is important to adhere to the principle of Agent of Change set out in response to 
Policy D12 and appropriately weighting Article 4 Directions to protect viable commercial 
property as set out in response to Policy SD9.  

In paragraph E9-8 the draft promotes mixed-use developments, including retail outlets 
with housing, to enhance the quality of places, the provision of social infrastructure and 
the sustainability of local neighbourhoods. Within the draft there is also a focus on 
identifying space to meet residential demand and on possible surplus commercial space 
which we support. However, the plan incorrectly assumes future retail space is limited to 
where it is presently which in some circumstances may not effectively serve Londoners. 
In addition, because of the high demand for residential space, land owners will be 
incentivised to end commercial leases even if they are viable because they can profit 
more from residential development.  

Obesity is a major problem and retailers understand their responsibility in helping their 
customers improve their diets. BRC members have been working with the Government 
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on their agreed obesity strategy and are keen to work in partnership with the Mayor of 
London moving forward. We are also pleased to share that many retailers have 
committed to the Healthier Catering Commitment standard or are in the process of 
doing so.  

However, planning and use class designations do not take into account the nutritional 
content of foods available, work undertaken to remove fat, salt and sugar from menus 
and the nutritional information provided to potential customers. The proposed policy in 
E9-C and E9-D is also inconsistent with the National Planning Policy Framework 1(21) 
which states local planning authorities should “support existing business sectors, taking 
account of whether they are expanding or contracting” and 2(23) which states local 
planning authorities should “promote competitive town centres that provide customer 
choice and a diverse retail offer and which reflect the individuality of town centres”. The 
danger of the proposed policy is that some businesses are being treated unfairly based 
on pre-conceived notions which could set a harmful precedent. 

Instead of restricting the development of additional A5 hot food takeaways within 400 
metres walking distance of existing or proposed primary or secondary schools as 
outlined in E9-C and E9-D we propose that density and concentration of A5 shops 
across a particular area be considered locally as currently undertaken by many councils. 
Local Development Plans can already be used to manage over-concentration using local 
evidence including town centre health checks which is more appropriate than an artificial 
exclusion zone without supporting evidence. This approach would be consistent with 
E9-B(1) which states development plans should “identify future requirements and 
locations for new retail development having regard to the town centre policies in the 
Plan and strategic and local evidence of demand and supply”. 

An exclusion zone around primary and secondary schools across the entirety of London 
is a blunt tool not supported by evidence which leaves few places for A5 uses to open 
e.g. some retail centres would potentially be entirely within an exclusion zone which is 
inconsistent with Policy SD6 by discouraging a “strong, resilient, accessible, inclusive and 
viable hubs for a diverse range of uses including employment, business space, shopping, 
culture, leisure, night-time economy, tourism, civic, community, social infrastructure and 
residential development”. It would be more appropriate to measure the density of 
takeaways within a given area, and to take local action if evidence determined there is an 
over-concentration. 
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Transport 

Policy T7 Freight and servicing 

The draft plan rightly acknowledges that a way to remove traffic, and parking spaces, is 
to facilitate more home deliveries. In order to do this, retailers require large fleets of 
vehicles (which can be parked either inside or outside of their properties). Some retailers 
require a larger than usual yard area for last mile services. We agree with paragraph T7-
D which states distribution sites “should be designed to enable 24-hour operation to 
encourage and support out-of-peak deliveries”. For each delivery van on the road, the 
need for car journeys declines. By way of example, a supermarket delivery van can carry 
approximately 25 full customer orders (enough food for a week) resulting in a significant 
number of car trips being removed from London's roads per week. 

For more information, please contact: 

Jim Hubbard 
Policy Adviser – Local Engagement, Property and Planning 
British Retail Consortium 
020 7854 8957 
jim.hubbard@brc.org.uk  

mailto:jim.hubbard@brc.org.uk


British Retail Consortium comments

Page: Draft New London Plan

Section: N/A

About the BRC

Retail is an exciting, diverse and dynamic industry undergoing transformational change. The BRC is at the forefront – enhancing, assisting, 
informing and shaping. Our mission is to make a positive difference to the retail industry and to the customers it serves. Our broad range of 
stakeholders demonstrates how retailing touches almost every aspect of our culture. The BRC leads the industry and works with our members 
to shape debates and influence issues and opportunities that will help make that positive difference. We care about the careers of people who 
work in our industry, the communities retail touches and competitiveness as a fundamental principle of the industry’s success.

Importance of place

The way in which businesses operate today is vastly different from the way in which they operated during the last century. Historically, there 
had been a clear link between the economic success of a retailer and its properties. The success of a shopkeeper was dependent on the 
location and value of its shop which directly related to transactions taking place in person. However, today retail is more complex following the 
advent of the internet and resulting shifts in consumer behaviour.

At the same time, people depend on places for employment, to shop, for entertainment, public services, cultural events and businesses for 
profit making and growth. What is different is that the world around us is changing more quickly than ever before. The retail industry employs 
426,000 people and contributes £1.8 billion in business rates per annum across Greater London. Retail in particular provides an important 
source of entry level and flexible jobs, and business rates revenue funds important local services.

https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/draft-new-london-plan


Retail continues to play an important role by working with the community and local partners by investing in evolving public realm, 
strengthening cultural and economic heritage, and supporting Business Improvement Districts (BIDs) totalling 63 across London. The BRC 
continues to work to unlock investment, create better consumer experiences, and form lasting partnerships. We are also supportive of our 
members supporting initiatives to publicly commit to community regeneration, providing leadership, sharing their skills and delivering the 
resource and recognition needed to form and support successful local partnerships. Investments in place which benefit the whole community 
(business, residential and visitor) such as public realm improvements remain an important topic. Town centres often with a large retail 
presence currently serve as community and economic hubs, and will continue doing so into the future.

Page: Policy SD8 Town centres: development principles and Development Plan Documents

Section: SD8

We recognise the value of town centres and the rationale of a sequential approach to development, however, there remains a need for retail 
based on the edge of centre and out of centre. We support boroughs being encouraged to identify low density retail sites for higher density 
mixed use intensification schemes, and for development above shops. Intensification of space including co-locating housing and retail at out-
of-centre locations has an important role in addressing London’s housing shortage, however, this approach is not consistently supported by 
landowners who have been reluctant to incorporate housing as part of a mixed-use development anchored by bulky goods retail typically 
found out of centre.

https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-2-spatial-development-patterns/policy-sd8-town-centres-development
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-2-spatial-development-patterns/policy-sd8-town-centres-development#r-SD8


The immense pressure for housing requires there to be consideration in place to ensure viable stores remain open consistent with National 
Planning Policy Framework 1(21) which states local planning authorities should “support existing business sectors, taking account of whether 
they are expanding or contracting”. Support could include enabling more mixed-use sites with bulky goods stores and residential being co-
located. From our experience, planning and development considerations are discouraging developers from mixed use buildings that include 
space for bulky goods stores. For example, home improvement outlets provide a unique service that can co-exist alongside residential or 
industrial, providing a key resource for the local community as well as employment and services to local businesses. However, the out-of-
centre retail spaces are becoming increasingly difficult to locate within London. If bulky goods retailers are not adequately considered within 
local plans the danger is that this leads to consumers taking longer car journeys which would contribute to transport congestion.

Despite the retail transformation underway, in some circumstances there may be a need to support a net increase in retail or leisure 
floorspace in an out-of-centre location. We therefore propose paragraph SD8-A(4) be modified to reflect that depending on local/regional need 
intensification through redevelopment could result in a net increase in retail or leisure floorspace. Some sites may have ample retail and 
leisure floorspace, but this is not consistent across London and therefore there should not be a blanket policy without supporting evidence.

Page: Policy SD9 Town centres: Local partnerships and implementation

Section: SD9

We support clear visions being developed locally including a Town Centre Strategy formed by working in partnership with the community and 
businesses as well as boroughs using Article 4 Directions to target removing permitted development rights for viable commercial space 
whether in town, edge of centre or out of centre. Given the huge pressure for residential space facing inner and outer London boroughs the 
process of applying for Article 4 Directions to protect viable commercial property should be weighted appropriately, otherwise, the danger is 
that London lacks vibrancy resulting from a mix of different uses including commercial.

https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-2-spatial-development-patterns/policy-sd9-town-centres-local
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-2-spatial-development-patterns/policy-sd9-town-centres-local#r-SD9


Page: Policy D12 Agent of Change

Section: D12

As set out in the plan, protection of industrial space needed for distribution of goods and intensification of industrial space should be 
encouraged, and also extended to other commercial activities. The draft plan is correct to require boroughs ensure that any intensification 
does not come at the detriment of the ability of industry to potentially operate 24-hours/7-days a week and that councils should consider what 
measures can be implemented to protect this. Business uses require access for deliveries, may produce noise and/or smells, therefore, such 
sites are prone to conflicts with residents in nearby, newly-built buildings.

It is important to ensure the Agent of Change principle is robust so that businesses can operate within proximity to other use classes. We 
support the principle that development should be designed so that commercial activity remains viable without unreasonable restrictions. It is 
also reasonable for new commercial premises to take steps such as soundproofing to mitigate impacts on their neighbours, but there should 
also be an understanding that once those steps have been taken that future complaints be managed reasonably and do not inhibit the 
operation of commercial sites.

https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-3-design/policy-d12-agent-change
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-3-design/policy-d12-agent-change#r-D12


Page: Policy E7 Intensification, co-location and substitution of land for industry, logistics and services to support London's economic function

Section: E7

As we suggest in relation to Policy E5 and E6 local councils should consider the merits of retail uses catering to merchants/builders alongside 
industrial use taking into account local need. There may be opportunities to site some types of retail such as home improvement alongside 
industrial which would not undermine or compromise the integrity of SILs or LSISs. This type of intensification could be beneficial for 
residents, local industry and merchants/builders alike. Land in London is constrained and it is short-sighted to only identify opportunities for 
residential and social infrastructure at industrial sites if for instance bulky goods retail could be incorporated which may free land elsewhere for 
residential development. This type of development would remain consistent with paragraph E7-E(1) underscoring the importance of no overall 
net loss of capacity in terms of industrial, storage and warehousing floorspace. Furthermore, it may ease concerns referenced in paragraph 
E7-E(2) such as enabling access and operations 24-hours/7-days a week.

Page: Policy E6 Locally Significant Industrial Sites

Section: E6

As suggested in relation to Policy E5 local councils should consider the merits of retail uses catering to merchants/builders at Locally 
Significant Industrial Sites taking into account local need.

https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-6-economy/policy-e7-intensification-co-location-and-substitution-land
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-6-economy/policy-e7-intensification-co-location-and-substitution-land#r-E7
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-6-economy/policy-e6-locally-significant-industrial-sites
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-6-economy/policy-e6-locally-significant-industrial-sites#r-E6


Page: Policy E5 Strategic Industrial Locations (SIL)

Section: E5

The BRC is supportive of intensification of space, however, additional residential repurposing should not come to the detriment of viable 
commercial space. Viability can be tested as paragraph 6.7.4 outlines by demonstrating there is “no reasonable prospect” for occupation or 
redevelopment. Given pressures on land it has become increasingly difficult to identify sites for certain types of retail warehouse/distribution 
centres fulfilling instore and online trading.

Due to consumer behaviour, there is a strong case that some retail space should be considered for intensification alongside industrial uses. 
For example, there may be opportunities for limited retail uses catering to merchants/builders alongside industrial uses. The draft states 
“boroughs should take into account integrated strategic and local assessments of demand and capacity for both comparison and convenience 
goods retailing”. However, the draft does not take into account pressures facing bulky comparison goods shopping. There should not be a 
requirement to refuse development catering to merchants/builders as suggested in E5-D. Instead this should be considered on a local basis 
which would bear in mind whether there is adequate availability for home improvement retail in the area.

Page: Policy E9 Retail, markets and hot food takeaways 

Section: E9

We support creating an environment for a successful, competitive and diverse retail environment which includes identifying future 
requirements, identifying areas for consolidation and bringing forward capacity, however, this should be achieved through regular dialogue 
with the business community. Whether supporting convenience and comparison retail in town centres or managing existing edge-of-centre 
and out-of-centre retail, it is important to adhere to the principle of Agent of Change set out in response to Policy D12 and appropriately 
weighting Article 4 Directions to protect viable commercial property as set out in response to Policy SD9.

https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-6-economy/policy-e5-strategic-industrial-locations-sil
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-6-economy/policy-e5-strategic-industrial-locations-sil#r-E5
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-6-economy/policy-e9-retail-markets-and-hot-food-takeaways
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/chapter-6-economy/policy-e9-retail-markets-and-hot-food-takeaways#r-E9


In paragraph E9-8 the draft promotes mixed-use developments, including retail outlets with housing, to enhance the quality of places, the 
provision of social infrastructure and the sustainability of local neighbourhoods. Within the draft there is also a focus on identifying space to 
meet residential demand and on possible surplus commercial space which we support. However, the plan incorrectly assumes future retail 
space is limited to where it is presently which in some circumstances may not effectively serve Londoners. In addition, because of the high 
demand for residential space, land owners will be incentivised to end commercial leases even if they are viable because they can profit more 
from residential development.

Obesity is a major problem and retailers understand their responsibility in helping their customers improve their diets. BRC members have 
been working with the Government on their agreed obesity strategy and are keen to work in partnership with the Mayor of London moving 
forward. We are also pleased to share that many retailers have committed to the Healthier Catering Commitment standard or are in the 
process of doing so.

However, planning and use class designations do not take into account the nutritional content of foods available, work undertaken to remove 
fat, salt and sugar from menus and the nutritional information provided to potential customers. The proposed policy in E9-C and E9-D is also 
inconsistent with the National Planning Policy Framework 1(21) which states local planning authorities should “support existing business 
sectors, taking account of whether they are expanding or contracting” and 2(23) which states local planning authorities should “promote 
competitive town centres that provide customer choice and a diverse retail offer and which reflect the individuality of town centres”. The 
danger of the proposed policy is that some businesses are being treated unfairly based on pre-conceived notions which could set a harmful 
precedent.

Instead of restricting the development of additional A5 hot food takeaways within 400 metres walking distance of existing or proposed primary 
or secondary schools as outlined in E9-C and E9-D we propose that density and concentration of A5 shops across a particular area be 
considered locally as currently undertaken by many councils. Local Development Plans can already be used to manage over-concentration 
using local evidence including town centre health checks which is more appropriate than an artificial exclusion zone without supporting 
evidence. This approach would be consistent with E9-B(1) which states development plans should “identify future requirements and locations 
for new retail development having regard to the town centre policies in the Plan and strategic and local evidence of demand and supply”.



An exclusion zone around primary and secondary schools across the entirety of London is a blunt tool not supported by evidence which 
leaves few places for A5 uses to open e.g. some retail centres would potentially be entirely within an exclusion zone which is inconsistent with 
Policy SD6 by discouraging a “strong, resilient, accessible, inclusive and viable hubs for a diverse range of uses including employment, 
business space, shopping, culture, leisure, night-time economy, tourism, civic, community, social infrastructure and residential development”. 
It would be more appropriate to measure the density of takeaways within a given area, and to take local action if evidence determined there is 
an over-concentration.

Page: Policy T7 Freight and servicing

Section: T7

The draft plan rightly acknowledges that a way to remove traffic, and parking spaces, is to facilitate more home deliveries. In order to do this, 
retailers require large fleets of vehicles (which can be parked either inside or outside of their properties). Some retailers require a larger than 
usual yard area for last mile services. We agree with paragraph T7-D which states distribution sites “should be designed to enable 24-hour 
operation to encourage and support out-of-peak deliveries”. For each delivery van on the road, the need for car journeys declines. By way of 
example, a supermarket delivery van can carry approximately 25 full customer orders (enough food for a week) resulting in a significant 
number of car trips being removed from London's roads per week.

Page: Multi-policy response

Section: N/A

See attached submission.

https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/london-plan/chapter-10-transport/policy-t7-freight-and-servicing
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/london-plan/chapter-10-transport/policy-t7-freight-and-servicing#r-T7
https://wwwtest.london.gov.uk/what-we-do/planning/london-plan/new-london-plan/draft-new-london-plan/multi-policy-response
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