Closing Budgets
Directorate

External Affairs
External Affairs
External Affairs
External Affairs
External Affairs
External Affairs
External Affairs
External Affairs

Notes

Unit

Press Office (Mayor's Media Relations & Monitoring) -Non- Staffing
Marketing Programmes - Non-staffing

Marketing - Website Campaign - Non-Staffing

Central Marketing Budget - Non-Staffing

Digital Programmes - Non-Staffing

Brand - Non-Staffing

Web Team - Non-Staffing

Staffing

Total Budget

1. Closing Budgets at the end of each financial-year.

2.2017-18 budgets as at end of Period 10

3. A number of Team restructures have taken place - hence changing budgets and budget names
4. Some of the large Marketing Programme spend from 2009-10 to 2013-14 relates to the 2012 Olympic Games

2009-10 2010-11 2011-12 2012-13 2013-14
£000 £000 £000 £000 £000
35 177 117 115 105
698 136 637 507 497
- 60 - - -
921 759 833 822 751

2014-15

£000
109

2015-16
£000

88

51

129

80
25

1,128

2016-17
£000

89

204




