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OUR BR ANDS

We have two public facing  
brands – Mayor of London  
and London Assembly.

The Mayor runs London, and  
the London Assembly’s role is  
to hold the Mayor to account.

When we’re communicating  
the work of City Hall we use  
the Mayor of London logo. 

All London Assembly material  
carries their logo.
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OUR CORE PRINCIPLE

A CIT Y FOR ALL 
LONDONERS

The people of London are at the  
heart of what we do. 

We want to appeal to everyone -  
no matter their age, gender, sexual 
orientation, ethnicity, religion,  
disability or family structure.

Our work focuses on what matters  
to every community here. 

By doing so, our communications to 
Londoners are honest and relevant.
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OUR BR AND PRINCIPLES

PERSONABLE  
& REL ATABLE

We show a true London  
that Londoners know and 
connect with.

Our work is accessible to  
all. We reflect the city’s 
diversity and openness.

TRUST WORTHY  
& HONEST

We are dependable, 
genuine and honest. We are 
straightforward and direct, 
so that Londoners can trust 
us and believe in what we  
say and do.

RELEVANT  
& APPROPRIATE

We talk about things that 
matter to the lives of the 
people who live here. Our 
work supports a narrative 
and we use case studies  
of real Londoners.

POSITIVE  
& OPTIMISTIC

We strive to create a  
positive and united London.

London is exciting and 
enticing. We encourage 
active participation to help 
make London a better place 
in which to live and work.
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OUR BR AND TOOLS

We want our communications to be 
striking, engaging and consistent. 
We want Londoners to know our work 
when they see it and be inspired to get 
involved. We use a set of practical tools 
to ensure we do this. 

LOGO  
+  

TONE OF VOICE AND COPY  
+  

T YPOGR APHY  
+  

COLOUR PALET TE  
+  

PHOTOGR APHY AND 
ILLUSTR ATION  

=  
CONSISTENCY AND  

BR AND RECOGNITION

To find out more about our tone  
of voice and copy style, see our 
editorial guidelines.
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OUR LOGOS

 
Only use logos supplied by the  
Creative team.

All logo requests must be made by  
City Hall staff. Please complete the  
logo request email form. 

They must not be changed.

All logo use must be approved by the 
Creative team. Please send draft files 
before publishing in good time. This  
will ensure that any necessary changes 
can be made.
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We use a different calculation on 
landscape and square formats. 

There are also templates for some  
digital formats like PowerPoint 
presentations and MS Word reports. 

Get in touch to see what we have.

Logo clear space 
is calculated as 
the page height 
divided by 6

Square format Event holding slide

OUR LOGOS
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Minimum clear space

When using the Mayor of London logo 
without following top level branding,  
we must still ensure the logo is clear  
and legible. That means having a 
minimum clear space around the logo  
– double the height of the ‘M’.

OUR LOGOS
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Use this logo if the project is 
owned and managed by us. 
Communications should use 
Mayor of London branding

Use this logo if: 

•	 delivering key mayoral 
projects or manifesto 
commitments that have 
significant benefits to 
Londoners.

•	 working with the 
Goverment on grant 
funded projects or 
programmes

Use this logo if:

•	 we’re working together 
with partner(s)

•	 we’re providing funding 
for a project

•	 we’re giving support in 
kind like donating event 
space or if the Mayor is 
speaking at an event

 

Use this logo on internal materials like contracts, forms, name badges and building signage.

LOGO OPTIONS

Are you using the right logo?

Please get in touch if you’re not  
sure which logo you should use.

OUR LOGOS
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Postcard

SPONSOR LOGOS  
IN PR ACTICE

Sponsor logos appear at  
the bottom of the artwork  
under content.

We align them across their  
vertical centres.

OUR LOGOS
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ACCESSIBLE PDFS

An accessible PDF is a PDF document 
that can be read and accessed by 
people with disabilities, primarily the 
vision-impaired. They may use assistive 
technology to read the file through  
text-to-speech or a Braille printout.  
A PDF document is considered 
accessible only if it meets a set of 
accessibility guidelines.

PDFs on our websites must be 
accessible. Here are some of the  
things to consider when creating  
an accessible PDF:

•	 Ensure the document is exported in 
single page format, that is not spreads

•	 Tag the document so that every  
item is appropriately labelled 

•	 Check the logical reading order
•	 Use accessible colour combinations
•	 Include alt copy for all images
•	 Make sure all text is legible and  

sized appropriately, including 
references / footnotes.

Here is further guidance on creating 
accessible PDFs.
 

ACCESSIBILIT Y
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PRINT AND DIGITAL

We always use Aktiv Grotesk on our 
public facing campaigns. 

For titles and large type we usually  
use bold weight. For body copy we  
use regular weight.

Aktiv Grotesk bold and regular weights 
can be downloaded from Adobe Fonts 
with a Creative Cloud licence. It is illegal 
for us to transfer, send or make a copy.

For legibility, our minimum type size is 
12pt with 15pt leading. This is based 
on the Royal National Institute of Blind 
People (RNIB) ‘See it Right’ guidance.

On digital media we aim to use 18pt size 
or above.

Our MS Word and PowerPoint  
templates use Arial in the regular weight 
for body copy and in bold for titles and 
larger type.

OUR FONTS
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ST YLING TEXT

Headings are set in Aktiv Grotesk Bold 
and can be centred or left aligned. 
If using headings in all caps, we use 
+100 letter spacing. We set the  
leading at the same point size as the text 
plus 2/3pts. The example shown is 22pt  
with 25pt leading. 

Subheadings are set in Aktiv Grotesk 
Bold with +35pt letter spacing and 
ranged left. The example shown is  
15pt with 19pt leading.

Body copy is set in Aktiv Grotesk 
Regular with +35pt letter spacing.  
The example shown is our minimum  
size of 12pt with 15pt leading.

OUR FONTS
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Illustration is an important tool  
of our brand. It should support a  
narrative to help inform and inspire  
our audience. It should only be used 
where appropriate, and should be:

•	 straightforward
•	 striking
•	 bold
•	 colourful
•	 relatable
•	 fun

ILLUSTR ATION
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Our icons are used to support 
information, helping to make  
important facts and statistics  
stand out. They should be: 

•	 simple
•	 clear
•	 relevant
•	 easy to understand
 
All our icons are created to an 80px 
square, with a 1.5pt line weight.  
They can be downloaded in a range  
of colours from the City Hall image  
library (see page 30).

ICONOGR APHY
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STOCK & WEIGHTS

Stock: Revive 100 Offset uncoated

TfL Tube poster	 250 gsm 
DL leaflet	 350 gsm 
Square postcard	 350 gsm 
Mini poster	 150 gsm 
Certificates	 300gsm 
Report cover	 300 gsm 
Report insides	 120gsm

PAPER SIZES

TfL Tube poster	 635mm x 1016mm 
DL leaflet	 99mm x 210mm

Mini poster	 297mm x 475mm 
Square card	 148mm x 148mm 
A5 card/booklet	 148mm x 210mm 
A6 card	 105mm x 148mm 
A4 booklet	 210mm x 297mm 
B5 report	 176mm x 250mm

More information on paper size.

PRINTED MATERIAL
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PHOTOGR APHY

Photography is an important part  
of our visual communications.

We want our communications  
to reflect all of London’s communities.

Photography supports our  
messages and is:

•	 real / honest
•	 natural 
•	 human / emotional
•	 diverse
•	 inspiring
•	 colourful 
•	 engaging
•	 informative
•	 interactive	



29 ▶ MAIN MENU

VET TING

We vet all photography to ensure  
our brand principles are maintained. 

Note: If using volunteers ensure 
appropriate background checks have 
been made.

CONSENT FORMS

Where an individual or group are the 
focus in a photograph you need them to 
sign a consent form. 

This should be done before the shoot.  
Forms are on our intranet.

Please follow the relevant link:

Adult consent form 18+

Child consent form under 18

PHOTOGR APHY
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TEMPL ATES

We use templates for things we  
produce on a regular basis like  
PowerPoint templates, pull up banners, 
certificates.

This helps us to be consistent  
and speeds up the process.
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STATEMENT VIDEO FR AMES

All centred text on black background.

Start frame – 	 Centred logo

Message frame – 	 Text 

End frame – 	 Top level logo 
	 Centred URL

TEMPL ATES
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PRESENTATION 
TEMPL ATES (4:3)

Powerpoint templates for internal  
and external presentations can be  
downloaded from our intranet page.

Use the co-branded template  
for internal presentations.

Please use the Mayor of London or 
London Assembly template for  
external presentations.

TEMPL ATES
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CERTIFICATES

•	 Mayor of London logo top level
•	 white or light tint background
•	 header can be capitals or sentence 

case, in bold
•	 short subheading in bold or in  

regular weight
•	 dotted line for recipient’s name 

(optional)
•	 name, title, and digital signature
•	 text can be left aligned or centred
•	 supporter logos should be a third  

of the width of the Mayor of London 
logo and placed at the bottom

•	 to get printed copies use TfL 
reprographics

A4
TEMPL ATES








