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1. Summary 

1.1 This report provides background for the Economy Committee meeting focusing on rebuilding 

London’s tourism industry.  

2. Recommendations 

2.1 That the Committee notes the report as background to putting questions to invited 

guests and notes the subsequent discussion. 

2.2 That the Committee delegates authority to the Chairman, in consultation with party 

Group Lead Members, to agree any output arising from the discussion. 

3. Background 

3.1 London’s tourism industry has been severely impacted by the COVID-19 pandemic. Although there 

are signs of recovery, the number of domestic and international visitors remains well below 

pre-pandemic levels. 

3.2 Tourism in London is heavily reliant on overseas visitors, but international travel is not expected to 

recover for some time. According to one forecast, overseas visits in 2021 will remain 73% lower than 

2019 levels and will not fully recover until 2025.     

3.3 Survey data suggests that domestic tourists are prioritising visits to rural holiday destinations over 

London and other cities. In the summer of 2021, hotel room occupancy in London was the lowest of 

any region in the UK.  

3.4 The tourism industry has depended on large amounts of government support for survival. Over 

£25 billion has been provided so far to the tourism, leisure and hospitality sectors nationally in the 

form of grants, loans and tax breaks. In July 2021, these sectors still had relatively high take-up 

rates of the furlough scheme.  
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3.5 The Mayor of London and London & Partners launched the Let’s Do London campaign on 

10 May 2021. The campaign, which the Mayor has allocated £6 million to, aims to encourage 

Londoners and visitors back into central London. The planned phases of the campaign are: London 

Eats; Summer Family Fun; London Lates; Autumn season; and Winter Lights. It will run until the end 

of 2021.    

4. Issues for Consideration  

4.1 The Committee's investigation will seek to: 

 Understand the impact of the Let’s Do London campaign and other recent Mayoral tourism 

initiatives, including the metrics that are being used to measure the success of the campaign, 

what these metrics are showing so far, and the lessons learnt from the initial stages of the 

campaign; and 

 Understand how the tourism industry is recovering from the pandemic, and what further 

measures the Mayor and central Government can take to encourage both international and 

domestic tourists to return to London in 2022 and beyond. 

4.2 Members will hold a public meeting with the following guests: 

 Justine Simons OBE, Deputy Mayor for Culture and the Creative Industries;  

 Allen Simpson, Acting Chief Executive Officer, London & Partners; 

 Kate Nicholls OBE, Chief Executive, UKHospitality; 

 Despina Tsatsas, Executive Director, Young Vic; and 

 Sandra Botterell, Executive Director of Marketing and Commercial Enterprise, The Royal Botanic 

Gardens, Kew.  

5. Legal Implications 

5.1 The Committee has the power to do what is recommended in the report. 

6. Financial Implications 

6.1 There are no direct financial implications to the GLA arising from this report. 
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