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London Modern Slavery Partnership Board 
(LMSPB) 12 October 2018 

 
Note and actions 

 
 
Organisations attending: 
 

• Mayor’s Office for Policing and Crime (MOPAC)  
• Metropolitan Police Service (MPS) 
• Shawney Murphy, MOPAC 
• Survivors of Institutional Abuse (SIA) 
• Victim Support  
• NHS England 
• Focus on Labour Exploitation (Flex) 
• London Borough of Redbridge 
• Home Office Immigration Enforcement 
• TrustLaw 
• London Borough of Lewisham 
• Human Trafficking Foundation (HTF) 
• Business Insights 
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Note 
 
Item 1 - Introduction and update on actions 
 

• MOPAC opened the meeting and summarised outstanding actions.  
 

• MOPAC would invite the Good Work Standard team at the next meeting to 
talk about their work.  

 
Item 2 – Introduction to TrustLaw  
 

• Trust Law was a membership-based pro bono connection service, facilitating 
legal assistance for NGOs and social enterprises around the world.  

 
• TrustLaw was part of the Thomson Reuters foundation. The foundation runs 

the world’s largest humanitarian news outlet, with journalists around the world 
reporting on modern slavery. The foundation also hosted an annual 
conference that brings together global business leaders, governments and 
advocates in the field of human rights and anti-slavery together. 

 
• NG offered TrustLaw services to the board and encouraged partners to get in 

touch for support.  
 
Item 3 – APCC Modern Slavery Transformation Fund – bidding for funding 
 

• The APCC had invited Police and Crime Commissioners to bid for funding 
towards an event to promote awareness of modern slavery with partners.  

 
• MOPAC provided an overview of the offer and encouraged partners to 

consider what MOPAC could submit a bid for. No proposals were forthcoming 
in the meeting, but partners were encouraged to think further and report back 
to MOPAC.  

 
Item 4 – Modern slavery campaign – domestic servitude 
 

• MOPAC provided an overview of the domestic servitude campaign currently 
being developed by MOPAC.  

 
• The campaign was part of the £600k communication fund commitment set out 

in the VAWG strategy. The fund would cover communications campaigns for 
FGM, VAWG generally and modern slavery.  
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• MOPAC confirmed that following the workshop in April (2018) work was 
underway to complete a Request for Service for the domestic servitude 
campaign. This will be a targeted campaign working with specific audiences 
(e.g. West African). The Board were invited to comment on emerging plans. 

 
• HTF stated the importance of engaging directly with organisations in this field 

such as Kalayaan and The Voice of Domestic Workers. MOPAC agreed to do 
this and encouraged partners to suggest other organisations who should be 
engaged.  

 
• FLEX added that it was essential for the campaign to correspond with the 

issues identified by victims and asked when the victims workshops proposed 
at the last meeting would be scheduled. MOPAC agreed this would be 
organised when appropriate. 

 
• SIA stated that they run training events with Stop the Traffick. If anything was 

identified that SIA professionals should be looking out as part of the 
campaign, this to training and future events. The group discussed potential 
connections with controlling behaviour. 

 
• Victim Support asked for the campaign to involve places of worship. Partners 

agreed that this may be a good place to target those who may not realise they 
are perpetrators of modern slavery and bystanders.  

 
• Partners discussed the importance of the campaign being community led, and 

the importance of that “community” taking many different forms. Home Office 
offered the support of the community lead in Immigration Enforcement at the 
Home Office. MOPAC agreed to follow up on this offer of support.  

 
• Partners agreed that the offer presented to victims as part of the campaign 

had to clearly be better than their current offer. The campaign should raise 
awareness but also point individuals towards advice. 

 
• Business Insights presented initial thoughts on what a successful campaign 

may look like.  
 

• Partners agreed that the aim of the campaign should not just focus on 
increasing NRM referrals but should cover all areas and levels of exploitation. 

 
• Partners were encouraged to share any further thoughts on what a campaign 

should look like with MOPAC. 
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Item 5 – Any other business 
 

• MOPAC confirmed that at the next meeting in January and would provide an 
update on the development of the campaign. The meeting would also focus 
on agreeing the future workplan for the board.  

 
 


